
“Sometimes you need content just to get eyeballs on
your page and to get visitors to take actions like clicking
on links. But even that type of content can’t be fluff. We
needed content that was both deeply technical and that
told a story—and there’s a big gap between these two
elements. IOD bridged that gap for us.”

— Alexandra Quinn, 
Product Marketing and Content Manager, Iguazio

Highlights:

Increase in organic traffic 
to glossary pages

383% 
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http://www.iamondemand.com/
https://www.iguazio.com/glossary/image-processing-framework/
https://www.iguazio.com/glossary/image-processing-framework/
https://www.iguazio.com/glossary/image-processing-framework/
https://www.iguazio.com/glossary/image-processing-framework/
https://www.iguazio.com/blog/ml-workflows-what-can-you-automate/
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CREATING EXPERT-BASED TECH CONTENT AT SCALE

BACKGROUND

While connecting to developers and technical audiences has
been a key component of Iguazio's marketing strategy, their
most knowledgeable resource when it came to their product
and MLOps—their internal R&D team—was busy pursuing
product development goals for faster time to market. The
development team simply lacked the bandwidth to take on
content production as well, let alone at the weekly cadence
and volume needed to make a real impact. 

“We needed content that was both deeply technical and that told a
story. Yet there was a big gap between the two.” —Alexandra Quinn

While the dev team was working to get their product out
fast, Iguazio’s marketing department was under pressure to
deliver too. Marketing decided to outsource some of their
operations and to find a way to do so without compromising
on the quality of their content and other online activities. 

But the team soon found that among their greatest
challenges were finding skilled tech bloggers with deep
MLOps expertise and establishing a scalable content
production process.

THE IOD SOLUTION

http://www.iamondemand.com/
https://www.iguazio.com/glossary/machine-learning-infrastructure/#:~:text=Machine%20learning%20infrastructure%20refers%20to,a%20machine%20learning%20production%20architecture
https://www.iguazio.com/glossary/model-management/
https://www.iguazio.com/glossary/model-management/
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RESULTS

http://www.iamondemand.com/
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ABOUT IOD 

ABOUT IGUAZIO

http://www.iamondemand.com/
https://iamondemand.com/iod-talent-network/
https://iamondemand.com/content-types/

